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¢ ideal for inlays/onlays, crowns &
metal/fiber-free anterior bridges!

e improved durability/wear characteristics

e unsurpassed flexural strength

e excellent polishability & esthetics

“In a review of Cristobal+
restorations between 3 & 4
years old there was no clinical
wear... its natural esthetics
defy detection in the mouth!”

— Karl Leinfelder, DDS, MS
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Parents Need To
Speakout On Medicaid

In the NDA's continuing efforts to “educate” state officials
on the realities of Medicaid and dentistry, a suggestion was
made to involve the parents of kids needing dental care. Here
are a few sample letters. Feel free to share these with the
parents of kids who have had difficulties finding a dentist to
accepl new Medicaid patients.

Dear Gov. Johanns:

My family members are eligible to receive Medicaid and
several need dental care. T have made many phone calls and
could not find a dentist. We live in , Nebraska.
My family needs dental care. Please try to improve the
program so there are more dentists who accept Medicaid
patients.

Dear Gov. Johanns:

1 live in a community that has a fair number of dentists;
however, we can’t get a dental appointment. Our family is
eligible to receive Medicaid; and since local dentists won't
accept Medicaid patients, we have to travel a great distance to
get dental care. Please do what needs to be done to make the
program one in which more dentists will participate.

Dear Gov. Johanns:

We signed our kids up for Kids Connection to help get their
teeth fixed. We were lead to believe that *Nebraska has dental
insurance for kids in Kids Connection.” The problem is we've
had a terrible time finding a dentist who will see our kids.
How can the state promote a program, then not have dentists
to provide care? Please help fix this problem!

The Governor's address is:
Gov. Mike Johanns

State Capital Bldg., Rm #2316
Lincoln, NE 68509

“Thanks” To NDA Members

The Freshmen class at Creighton University sent the NDA office a nice”thank-you”
card signed by all class members. They are very appreciative of the NDA's offer to pay
their ASDA dues. The card was accompanied by several dozen delicious cookies and

Your NDA staff felt it was their duty to taste test this fine gift. Ummm!!

Creighton’s class of 2004 has both class and good taste.

Effective Telephone
Screening

Dental offices are virtually overwhelmed with phone
calls every day; and until recently, screening and managing
telephone calls was handled informally, writes Michelle G.
Rapaport in 7The Dental Assistant, July/August 2000,

Effective telephone screening requires planning and
training to assure that callers get the attention they deserve
without compromising the attention given to patients on site,
Rapaport notes.

Of all the calls to dental practices, patients comprise the
highest percentage of phone traffic, Rapaport notes. Patients
calling about current symptoms, such as pain, sensitivity or
bleeding, are also the most complex calls. According to
Rapaport, the first step in handling these types of calls is to
pull the patient’s chart.

“This will help you know more about who is calling and
any history that may be pertinent to the patient’s concern,”
Rapaport writes.

When patients call to report a symptom, assessment and
data collection are the longest and most important phase of
responding. Rapaport suggests asking a lot of questions to
identify the real problem.

She points out ways to prevent potential pitfalls when
questioning patients:

¢ Avoid leading questions that elicit yes or no
answers rather than quantitative data. Instead of
asking, “Does your mouth hurt?” ask, “Can you
describe the sensation? On a scale of 1 to 10, how
would you rate your pain?”

* Do not use medical jargon. Use common words to
describe body parts, symptoms, and interventions.

¢ Do not miss key details. If a patient calls and says
her child’s mouth is bleeding, find out how the child
was injured and when the incident occurred. You
may need to dig below the surface to assess the
problem.

¢ Do not make the patient feel rushed. Allow
sufficient time to get all the information necessary
and to reassure the patient. Don't interrupt or hurry
the patient, or you may miss vital details.

this “cookie bouquet “.
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No more retakes.
No more remakes.

No more agonizing
over occlusal
adjustment.
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LABORATORIES
AFFINITY prodsces knife-edge, easy-to-read murgins,

JUAD-TRAY

IMPRESSION SYSTEM

The QUAD-TRAY Impression System combines
dentistry’s first single-use, metal quadrant
tray with dentistry’s first 3rd generation vinyl
poly siloxane. A clinically proven solution for
your quadrant impression needs.

The QUAD-TRAY’s distortion-free aluminum construction,
low side walls and wide arch provide an inflexible

alternative to plastic trays. Guaranteed to reduce your
retakes, remakes, and occlusal adjustment time.

AFFINITY Light Body HF (high flow) or RF (regular flow)
gives you ideal flow while InFlex gives you maximum
support. Plus, you'll enjoy an intra-oral cure time of only
2:15 minutes, without compromising working time!

CLINICIAN'S

CHOICE

DENTAL PRODUCTS INC.

AVAILABLE FROM:

nice colonr contrast, tervific handlivg and high tear strengths. 1-800-831-0936
This is a grear materiall It makes a fabulous tandem when partner@prodenco.com

used with the QUAD-TRAY." — joiN KANCA T, DMD
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What’s In A Name?

The Name Game
Mary Byers, CAE

They say the sweetest sound to a person’s ears is the sound
his her Consequently, using—and
remembering—your  patients’ names is one ol the most

of or own name.
valuable and inexpensive tols you have to develop above
average relationships with your patients.

My own dentist has used my name—and the names of my
family members—successlully ever since my first visit over a
decade ago. Even though each member of my family has a
different dentist, mine alwavs inquires about each family
member by name. And although T know he probably doesn't
remember their names until he checks my chart, 'm still
impressed that he cared enough about me at the beginning of
our relationship to jot their names down to begin with. Fle's
taken this concept a step farther o, During my most recent
visil, he said, “Last time you were here vou were just getting
ready for a Lamily visit at the lake. How was it?” Believe it or
not, those questions make me want to remember what he told
me about his family so that T can inquire about him during myv
next visit!

But using names and remembering miscellancous bicts can
be overused. The effort must be genuine to be effective. Here
are o few guidelines to help vou be as successtul as possible at
the name game,

Repeat a name the first time you hear it This will help
ensure that you're pronouncing it right. Repetition is also the
mother of all learning and the more you repeat someone's
name (i.c., when you first greet them, as vou're explaining the
treatment plan, and as vou re dismissing the patient) the more
likely vou are to remember it ¢ You'll be glad vou took the time

to commit it to memory so that vou don’t have to scarch
desperately for a patient’s name the next time you run into
them at the grocery store!)

Ask the patient how he or she would like to be addressed.
Many older adults choose (o be addressed by the appropriate
title (i.e., Mr., Mrs., or Ms.) followed by their last name. Others
prefer “Tim” to Timothy or “Peg” to Margaret. Others may even
ask you to use their informal nickname. Be sure to make a note
in the chart so that vou use the preferred name. IUs also @ good
idea for you to let the patient know how vou like to be
addressed if vou don't use your full titde (i.e.. Dr. Williamson)
and instead prefer to be addressed as “Dr. John.”

Make sure evervone in vour office introduces themselves
betore working with a patient. While you may make it vour
business to remember patients’ names, they won't alwavs
remember each of vour staff members.

Staff name tags are a great way to help patients feel
comfortable. But even then, cach visit should sttt with an
introduction. 1 always appreciate it when the hygicenist
reintrocluces hersell cach visit. It's more comfortable for me if
I know who's working with me. even if [ don't use her name
And when a
translors @ patient o another individual Ge., the hygienist
leaves the patient with the financial coordinator, Kari Smith.”).

What's in a name? A lot. And iff vou and vour staff take the
time to learn and use yvour patients’ names genuinely, your

during the course of the visit. stafl. member

practice will win the name game.

(Source: Chicago Dental Society, CDS Review, fuly/Augst 2000)

Have a Happy
Thanksgiving!

New Members

Dr. Caci Lichentritt
60O North 93rd Street
Omala, NE 08114
102 390-2020

402 397-3675

New Members,
Phone #'s,
Addresses

stanosheck
Omaha, NE

Please keep us updated s
re: new addresses, new
phone numbers, or
corrections in the
membership directory

Dr. Candi Filbrandt
1510 N. 113th Ct. =1303
Omaha, NE 08154

1402 339-6370

candifilbrandi@cs.com

Omaha, NE

Fax:

Dir, Christopher
9939 Harney Parkway N

102 359-7960

cstano@hotmail.com

Dr. Matthew McGuire
14022 N. 93rd Street

102/553-8552
402/553-8552

Dr. Mary Rock

S0 South St Ste. 1000
Lincoln. NE 08500

102 189-9341

Dr, Van Nguyen

2221 5. 17th St., Suite 404
Lincoln, NE (683502
102 135-1301

vhn99@hotmail.com

68114

Dr. David Schrad
3631 N. 129th
Omaha, NE 68164
102 493-2112

Address Changes

Dr. Stephen T Leeper
1801 Devoe Drive
Lincoln. NE 68500
402,/189-5812

68134
Dr. Emily R. McCarthy
1817 N. Bell Street
Fremont, NE - 68025
402/727-9100
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what exactly does that mean? The Hong Kong Dental
Association probably said it best in its Principles of Ethics for
Dental Practitioners:  “No dentist should attempt to draw
undue attention to himself ... The general rule should be that
information is limited to assist the public in obtaining dental
services” (art, 2). In other words, announcements are
allowed, advertisements are not.

Somnie Statistics

Since the early 1980s, both announcements and
advertisements by dentists are allowed in the US. A cursory
review of the Yellow Pages of most telephone books shows
that most dentists limit themselves to announcements. But
advertisements now have become widespread as well, from
telephone books to newspapers, public benches to radio,
and glossy pamphlets to the internet.

Prices of single advertisements in the US West Yellow
Pages varies depending on the readership and population of
the area for which the book is printed. But the costs greatly
exceed the expense of an announcement in the Yellow Pages
where the dentist's name simply appears in the alphabetical
listing.

The Omaha World Herald has daily and Sunday rates, in
addition to contract and open rates for the Sunday
Entertainment Tabloid Magazine. Retail yearly bulk contract
rates vary depending on size. Daily rates are $44.00 to $50.00
per square inch. Sunday rates are $53.00 to $60.00 per
square inch. In the World Herald, most ads for dentistry
appear in the Sunday Entertainment Magazine, where there is
the greatest readership. Hence, the Entertainment Magazine
rates are the most expensive. Contract rates are $61.75 per
square inch and open rates are $80.00 per square inch.

Average Annual Advertising Prices
Nebraska’s Yellow Pages

Advertisement with Graphic

Size Black/White | With Any Color
Full Page $22,380.00 $28,800.00
Half Page $13,548.00 $18,000.00

$6,780.00
$3,384.00

$9,600.00
$4,800.00

Quarter Page

Business Card

Announcement in the Alphabetical Listings

Bold Print

$285.60

Small Print

$142.80

Local Omaha radio stations quote advertising fees at
around $100.00 per 30 - 60 second spot, depending on
supply and demand. They recommend that an ad be played
three to four times a day, as it takes the consumer that many
times before they react to an ad. So, an effective radio
advertisement costs $1,200.00 to $1,500.00 per week.

Of course, Internet rates vary depending on which service
you choose. As an example, The Dental Directory at
“hup://www.teeth.com” will carry your personal web page
with your biography, photos, logos, and real audio for $55.00
per yvear. A personal E-Mail address can be procured with
them for an additional $45.00 per year.

These numbers make clear that the cost of advertising can
become quite considerable. On average, advertising
expenses account for $5,230 per year about 1.2 % of a
dentist’'s gross billings.  (American Dental Association -
Survey Center: Survey of Dental Practice: Annual expenses of
Operating a Private Practice, 1997).

LSRN O R

* All three authors are affiliated with Creighton University. Jos VM Welie,
MMedS, JD, PhD is an Associate Professor at the Center for Health Policy and
Ethics and the Department of Community and Preventive Medicine. Melissa
Simpson is a third vear law student and Research Assistant at the Center for
Health Policy and Ethics. Gary H Westerman, DDS, MS. holds the Dr. Oscar
S. Belzer Endowed Chair and is Professor and Chairman of the Department
of Community and Preventive Dentistry, as well as a Faculty Associate at the
Center for Health Policy and Ethics.

Little Known Uses for
BOUNCE and COKE

1. BOUNCE...The stuff you use in your dryer: Repels mosquitoes.
Tie a sheet of Bounce through a belt loop when outdoors during
mosquito season.

2. Eliminates static electricity from your television screen. Since
Bounce is designed to help eliminate static cling, wipe your television
screen with a used sheet of Bounce to keep dust from resettling.
(Same for computer monitor screens)

3. Dissolves soap scum from shower doors, clean with a used sheet
of Bounce

4. Freshens the air in your home. Place an individual sheet of Bounce
in a drawer or hang one in a closet.

5. Prevents musty suitcases.  Place an individual sheet of Bounce
inside empty luggage before storing.

6. Freshens the air in your car. Place a sheet of Bounce under the
front seut.

7. Eliminates odors in wastebaskets. Place a sheet of Bounce at the
bottom of the wastebasket.

And now, Coca-Cola:

1. To clean a toilet: pour a can of Coca-Cola into the toilet. Let the
“Real Thing” sit for one hour, then flush clean.

2. To remove rust spots from chrome bumpers: rub the bumper with
a crumpled piece of Reynolds Wrap aluminum [oil dipped in Coca-
Cola.

3. To clean corrosion from car battery terminals: Pour a can of Coca-
Cola over the terminals to bubble away the corrosion.

1. To loosen a rusted bolt: apply a cloth soaked in Coca-Cola to the
rusted bolt for several minutes

5. To remove grease from clothes: empty a can of Coke into a load
of greasy clothes, add detergent, and run through a regular cvele.
The Coca-Cola will help loosen grease stains.

and... WE DRINK THIS STUFF



12

NEBRASKA DENTAL ASSOCIATION

Causes, Consequences
Of Dry Mouth Are On
Upswing

Dry mouth (xerostomia), a common side effect of many
prescription drugs, attracts little attention but can lead to
devastating oral health problems, writes Linda Hall in the
summer 2000 issue of Tufts Dental, magazine of the Tufts
University Dental Alumni Association.

The need for research into the problem is gaining in
importance as an increasing percentage of people are taking
prescription drugs that may cause dry mouth. According to the
article, dry mouth is listed in the Physician’s Desk Reference as
a side effect of nearly 500 drugs, particularly those taken for
depression, anxiety, and hypertension. Antihistamines, a new
smoking-cessation drug, and some acne medications also cause
dry mouth.

One Tufts researcher, Dr. Athena S. Papas, professor and co-
head of the Division of Geriatric Dentistry at the Tufts School of
Dental Medicine, maintains that health care professionals and
patients are not always adequately prepared for a drug’s
potential to cause tooth decay and other oral health problems.

Papas has researched dry mouth for 25 years. One of
her studies showed that patients taking psychiatric drugs for
depression and anxiety had four times the normal rate of tooth
decay.

The problems associated with dry mouth are expected to
increase as sales of popular drugs rise futher, the article notes.
Some patients, particularly those on multiple medications or
unaware of the consequences of dry mouth, may find their teeth
so decayed that they cannot be saved, according to Papas.

Many patients try to counteract the effects of dry mouth with
sugar-laden gum or candy, but sugar makes the bacteria
multiply even more rapidly, Papas explains. Instead, she
recommends they use ice chips, sugarless gum and candies, and
Vitamin E supplements to help ease the problem of dry mouth.

Papas maintains that the anticariogenic benefits of saliva are
well recognized, but researchers have not yet conducted
comprehensive studies on all aspects of xerostmia and all its
consequences. Many dentists currently base  their
recommendations for intervention on anecdotal information,
she adds.

She calls for more comprehensive education and
communication about the risks. The specific effects of medicines
need to be delineated and quantified, Papas argues. She
proposes additional studies that would directly link particular
medications to dental decay, so that prescription information
sheets would list dental disease as a risk factor.

According to the article, Papas has had patients lacking saliva
for 20 years who have successfully prevented decay and disease
by following her directions for a rigorous regimen of
intervention. She has documented successful results with drugs
that increase saliva flow and a remineralizing rinse that prevents
and remineralizes decay and protects oral tissue.

Progress On The
Tobacco Front

The NDA and other healthcare related groups continue to
make youth aware of the hazards of using tobacco. The graph
below shows we've made some good progress in the last 9
years in Lincoln and Lancaster County.

A few critics of our efforts say we've made too little
progress for the effort and money spent on this matter. What
these folks are overlooking is that while pro-health groups are
spending thousands of dollars on this effort, the tobacco
companies are spending millions. They've got huge
advertising/promotion budgets; however, we've got the truth.
Our youth’s health is worth this effort.

Tobacco Use
High School Students in Lincoln and Lancaster Co.

Ever Tried Smoked During Smoked Chew/Snuff
Smoking Past 30 Days Every Day  Past 30 Days
Past 30 Days
1991 72.8% 39.6% 18.3% 12.1%
1993 65.4% 32.5% 12.9% 11.5%
1995 00.4% 38.8% 14.3% 10.9%
1997 66.7% 40.7% 13.5% 12%
1999 61.9% 34.6% 10.7% 7.7%

Stroke Warning Signs

If you experience any of these symptoms or recognize
them in someone else, call 911 immediately.

e Sudden blurred vision or decreased vision
e Sudden numbness, weakness, or paralysis of the face,
arm, or leg

Sudden severe headache

Sudden difficulty speaking or reading

Sudden dizziness, fainting, loss of balance, or sudden falls
(From Nebraska Stroke Foundation)

“If at first you do succeed....
try to bide your astonishment.”

Confucius say:
Man who run in front of a car get tired.

Man who run bebind car get exbaiisted.
Man who drive like bell bound to get there.

Man who live in glass house should change clothes in
hasement.

Bullet of Wisdom

“The penalty men pay for indifference to public affais is to be
ruled by evil men”

-Plato
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Do yon see the ocean?

In many ways, we believe that what you look at is less
important than what you see. As one of the country’s
premier providers ol prolessional liability insurance,
vou can depend on us to look bevond the obvious, to
see vour nceds in a different light. We call this
Leading Through Ingenuity, and it's demonstrated in
all we do:

In-depth risk analysis and program design

Proactive loss prevention programs and consulting

Unsurpassed claims and defense service

With a full spectrum of insurance products and
risk management services, physicians, dentists,
hospitals and healthcare networks trust us to
provide innovative solutions specific to their needs.
How can we help vou?

PIC Wisconsin

| Leading Through Ingenuiry

1-800-279-8331
www.picwisconsin.com
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Who Said Dentists Don’t Have A Sense Of Humor

When the NDA recently asked members to tell us some of

their Medicaid related “stories.” We received some very helpful
letters. We've created an excellent collection of first hand
information on missed appointments. complete disregard for
oral healthcare between appointinents, excessive papertork,
and low fees. Then we got the following letter.

This one we filed under “Testimony not to use.” It brought a
smile to the faces of the NDA staff. If it doesn 't tickle your funiy
bone. read something else.

[ saw the article in the NDA Newsletter and thought maybe
I should pass along a few comments for the Medicaid
Committee that may assist them in their deliberations.

First and foremost, let’s not change a thing. Using a quote
from the guy who designed and built Interstate 80, “lets just fix
ut if'n it gits broke.”

Okay. maybe that's a bad example. But I think if you poll
the existing NDA members, you'll find that most of them feel
as 1 do, that Medicaid patients are always clean, eager to follow
recommendations, prompt and present for every appointment,
and an excellent source of referrals.

[ must admit, though, that I'm at a loss to explain the
stringent  requirements  for treatment  pre-authorization  of
procedures like flipper partial dentures or surgical extractions.
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Why do I have to have a note from my mother included in the
additional superfluous information requested? A note form my
mother should be sufficient....

Finally, the committee should be well-aware of the fact that
the fees covering all dental services available are entirely 100
high. Who among those actively practicing dentistry today
doesn't truly appreciate paying fees for all the state
licenses...we pay to practice dentistry, we pay to prescribe
medication, we pay to register our X-ray equipment, we pay to
administer inhalation analgesia...the list goes on and on. State
mandates SHOULD be at our expense, so it only makes sense
that we should pay to provide care for individuals whose
support is supplemented by Medicaid. It's a privilege that I take
seriously as evidenced by the tattoo on my forehead that
says..."KICK ME! I STILL TAKE MEDICAID.”

[ intended to write more, but Coach Devaney just informed
me that I'm starting the big game tomorrow. However, feel free
to contact me for any additional input you may require. I'm
always happy to cooperate with our friends working at the
SOB (State Office Building.)

Nebraska Dental Association
3120 “O" Street
Lincoln, Nebraska 68310
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